Xango’'s 2005 earnings superimposed on other companies published 2004 data.

Notice A) how long ; B) how many international markets most of top 15 companies
have and compare to 4 year old XanGo with only 1 product and only in 10 countries !

U. S. Domestic Volume of Network Marketing Companies (August 2005)
Data excerpted from The Nutritional Business Journal

Company Name Years in Business |Markets |Products
1. Avon 118 60 2500+
2. Alticor (Amway) 40 80 450

3. Mary Kay 41 30 200
4. XanGo™ 3 10 |

5. Herbalife 25 58 125

6. Forever Living 26 35 200

7. Shaklee 48 5 200

8. Mannatech 11 7 30

9. Nature's Sunshine 30 17 1000+
10. Unicity Int'l 11 14 100
11. NuSkin 20 40 200
12. Sunrider 23 38 100
13. Melaleuca 19 11 100
14. USANA 12 10 250
15. Tahitian Noni 9 73 50

16. Neway Int'l 13 40 300
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You Don't Want to Let This One Pass you By! - Be a Part of History!
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